Trade Shows Our Staff

We are glad when customers take time to stop by and
say hello. Hereisalist of thefew showsleft for 2005.
Delaware State Firemen’sAssociation Conference
Dover, DE

September 14t — 161

NJ State Firemen's Convention
Wildwood, NJ
September 15" — 17t

FDIC East
Atlantic City, NJ (Booth #1525)
October 6" — 8"

Lapel Pins

Don't offer those specid “Lapel Pins’ to just members of
your organization. Usethem to build awareness and recog-
nition for your Company. Offer to administrative mem-
bers, distribute to various donors as a thank you, provide
them to special guestsat particular events or open houses.
If you do not already have one or need to design one, give
usacal. We can help with the design and a so get them
madefor you.

Bl Recently one of our customers,

{ Horsham Fire Company in PA,
| lost a very dear friend. John
Kulick wasapaidfirefighter in
Whitpain and a Volunteer
Frefighter in Hatboro. Johnwas
sarving our Country inlragwhere
hewaskilled on August 9, 2005
inanambushwhileoperaingwith
hisunit, the 10 Task ForceLib-
erty. Johnwasdsoan EMT and will beremembered by
hisfriendsfor his passion and dedication to emergency
sarvices. Youwill bemissed!

| woulddsoliketo remember at thistimeall of the people
who have been effected by hurricaneKatrina. Asweall
know, Katrinaleft devastating markson our country, tak-
ing livesand demolishing cities. Katrinamay be one of
theworst natural disastersthis Country has ever seen.
Let usal remember these victimsof thistragedy with our
support and prayers.

In our last newdletter, this section was full of new
people, people getting married, people getting pro-
motions and other staff happenings. Thisissue offers
a much shorter update, but it only has been three
months since our last Newsl etter.

In the last Newsletter, we told you that Wendy Rose
was expecting a baby. Well she had little Sierra
McKenzie Rose on July 15, 2005. Both Wendy and
Sierraaredoing well and Wendy isback to work now.
Congratul ations Wendy!

Rick Bergin has recently joined our team on a part-
time basis. Hewill be part of our warehouse staff and
assist in operating the pressesaswell as other mailing
equipment. Welcome Rick.

In Case of Emergency

ICE isspreading fast and many emergency service per-
sonnel hopeit continuesto spread. If you haven't al-
ready heard of it, “ICE” standsfor “In Case of Emer-
gency”. Itistobeusedin cell phones. The owner of
the phone simply addsan entry tothe contact list. The
name for the contact would be “ICE” and the contact
phone number would be the person you would like
someone to contact in case of emergency. If avictim
cannot give this information to the emergency re-
sponder, this special contact in their cell phone can
save alot time finding the person you need.

Thissimple procedure can bevery useful, if it becomes
well known enough to be used by cell phone owners
and emergency personnel. Oneway to help it spread
istomentionitinyour fund drive packet. Somecompa
nies are dready doing this. You can aso add it to your
web page and any other materia seen by thepublic.

—_ If you know anyone else who might
= "= like to receive our newsletter, or
- you would like to make any com-

"~ ments or suggestions, please call us

and ask for Don, Diana, Mary or Tanya.
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Thank You - Don Stoetzer, President & CEO

Well we talked about it in our last Newd etter AND it
happened! Our 25th Year Celebration - and - Cus-
tomer Appreciation Day took place on August 13th.
Many of our clients came to spend the afternoon with
us, even numerous from outside our resident state of
Maryland. Thank You for taking the time to help us
celebrate this milestone in our Company

| also want to take this moment to thank ALL of our
customers from coast to coast, for their business and
support over the years. We truly appreciate your
friendship and confidencein OCS.

We have included a separate insert, showing some of
the highlightsand festivitiesthat took place during the
event. Enjoy the pictures and thanks again!

Thanks For Joining Our Celebration!
Mary Woke - VP Marketing & Client Srvs

Often | talk to clientson the phone, but it isnicewhen
we get to meet in person. On August 13, 2005 we
celebrated 25 years in business with a Customer Ap-
preciation Day. Many of you attended our celebration
and got to meet most of our staff, as well as see our
operation first hand. | got several calls and emails
after the event from attendees who wanted to let us
know how good of atime they had.

In spite of the heat (I think it was one of the hottest
days of the year), everyone seemed to enjoy the day
and although | may not have been able to spend as
much time as | would have liked with many of you, |
do thank you for coming. Our customers truly are
special! Thank You!

Guess What Dropped by OCS? - by Mary Woke

Wel, | didn't even know they existed until one re-
cently dropped by our office. And, | do mean
“dropped” by. If you don’'t know what they are, you
can look them up on theinternet as| did (see picture).
| didn’'t have a camera handy to get a picture of the
onewe saw. They are sort of like a motorcycle, they
ride on two wheels, but the wheels are allittle further
apart and the seating area was enclosed with adome.
You are completely enclosed so you can't put your
feet down when you stop. There aretwo extrawheels
that come down from the side like landing gear and
hold you up when you stop.

Unfortunately, thelanding gear on this Ecomobilewas
not working properly and the operator had to find a
safeplaceto“fal over”. Hemadeit to our parking lot
and tried to land it softly with no success. Itismuch
lighter than a motorcycle as Heather and | (we were
theonly onesleft at work at thetime) helped the driver
pick it up. Thenwiththehelp of someone passing by,
werolledit to asafe place until hecouldget help. Itis
street legal as he wasdriving from DC to York, PA. |
thought it was a very interesting vehicle, but | think
I’ll keep my Harley.
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Holiday Cards

Hurry, hurry don’t be late
TheHolidaysare coming 3 ﬁf&; d
And we can’'t wait. \

Get your ordersinreal fast
Lotsof choices
But they won't last.

Ok, maybeyou havealittletime....but don’t put it off
too long. Send anice holiday greeting to your donors
and let them know how much they are appreciated.
We have lots of styles and formats to choose, from
post cards to holiday greeting cards to afull holiday
appea with a“soft sell” request for another donation.

We have been doing these special greetings or addi-
tional requestsfor years -- and they have been work-
ing very well for our clients! Just aswe do with your
fund drives, we can assist you with the copy, design,
printing, addressing and al themail prep. It can’t get
any easer. Giveusacall for more details.

Just for Fun

A doctor, alawyer and afundraiser arrive at the
Pearly Gates at about the sametime....
S. Peter tellsthem that they each

. may have onething to take with

EO - theminto Heaven.
i The doctor isfirst, and she asks for
$1 million.

Thisisgiven, and she enters Heaven.

Her exampleis not lost on the lawyer,
who asksfor $2 million!
St. Peter says‘very well’, and the lawyer takes his
$2 millioninto Heaven.

Finally, itisthe fundraiser’sturn, and St. Peter asks
him what he would like to take into Heaven. The
fundrai ser moves up very closeto St. Peter, and

in alow voice heasks, “If it's not too
much trouble, could | just have
the names of those two people
who were ahead of meinline?’

Firehouse Recipe

Shrimp Over Toast

--- Smple, BUT Great ---

11b Steamed Shrimp, cut into
pieces. (If youareredly ina
hurry buy frozen precooked
shrimp, but add some Old
Bay Seasoning to taste.)

1 can of Cream of Mushroom
soup.

1 package of frozen peas.

Mix and Simmer Together, then Serve over lightly
buttered Toast........

Thiswill make about 3 or 4 nice servings.

Really QUICK, Yummy AND De¢licious.....

Points to Ponder

In addition to our usua joke, we thought you would
enjoy some of these thoughts to ponder. We did!

@ Living on Earth may be expen-
sive, but it does include a
free trip around the sun
every year.

@ How long a minute is,
depends on what side of the
bathroom door you're on.

@ Birthdays are good for you; the more you
have, the longer you live.

e If Wal-Mart is lowering their prices every
day, how come nothing is free yet?

® Some mistakes are too much fun to only
make once.

@ Don't cry because it's over; smile because
it happened.

@ A truly happy person is one who can enjoy
the scenery on a detour

Multiple Appeals - Should We?

by Don Soetzer

Weawaysget the question, especially from new clients
or contacts: How often should | mail? How often
can | mail? Should | mail more than one appeal per
year? The resounding answer is a big - YES! It is
imperative for on-going donors and potential donors
to continue to hear about who you are and to have
them remain informed about the status of your
organization. Doing at least two fund drives a year,
with different themes (i.e. your Annual Operating
Budget Drive, then an Equipment Drive or a Capital
Campaign, etc.) will by no meanscreate any annoyance
for your donor base.

To support this opinion Kevin Feldman, Director of
Marketing Communicationsat World VentureAppeds,
states “the more appealsthat you send inagiven year,
the morelikely you are to reach peoplewho areready
and able to give. To send only one or two appeals a
year assumes that the donor will have the time and the
resources (at that time) torespondtoit. Inaculturewhere
much of our financial health is determined quarter to
quarter, youshouldminimaly besendingquarterly gopeds”

Remember, subsequent mailings can be “targeted” to
your specific previousdonor base. We can handlethese
second or third mailings to previous donors, not your
“full” database. This reduces your overall costs and
there is a greater potential for previous donors to
contribute more or to at least donate on the second or
third request, if they could not on thefirst appeal.

Is There Competing Mail?

You Betchal The average household gets 30 to 40
pieces of mail per week or about 5 to 6 per day! To
compete, you haveto stand out. Thisiswhy all aspects
of the solicitation packet, i.e. the envelope, the flier,
etc. and the overall design, isimportant. Thisisaso
why westriveto ensurethe addressis correct and clear.
All of these things matter as part of the initial
recognition and eye-catching appeal of the piece.

Talk to People as a Person!

by Mary Woke
Weadll makethismistake. Wearewriting aletter or flier
to the community and we address it to the community.
“Dear Friends’, “ Dear Neighbors® and “ To Our Friends
in the Business Community” are just a few examples.
When you writethat solicitation letter, it should bewrit-
ten asif you were only talking to that one reader. Drop
the plural and address it to “Dear Friend”. Instead of
saying “We need your donations’, say “We need your
donation”, or change“\We need the community support”
to “We need your support”. Following thissmplerule
can make a difference in getting the attention of your
reader. Afterdl, itistheindividual whoiswriting thecheck!

Getting More Specific...
Dear Mr. Smith or Dear John?

Charles Crow, Nonprofit Consultant - Monthly Nonprofit Rpt.

When formulating a per sonal response or devel oping
a specific appeal letter - the question becomes, what
builds*“ closer” relationships? Should we usetheir first
name or be moreformal? Mr. Crow states, “1 believe
itisbetter toerr onthesideof formality. It'smy expe-
rience that many persons are put off by the presump-
tion of familiarity by someoneto whom they have not
been personally introduced. While American culture
isquick to drop formality and usefirst names, itisstill
basic courtesy to seek permission to do so.”

“When addressing prospects or new donors, the rule
of getting to know someone personally pays off in so
many ways - better to be on the safe side and initially
use‘Dear Mr.” or ‘ Dear MS'. Then onceyou establish
arelationship and know how a propsect prefersto be
addressed, you can personalize your communication.”

On the other hand, | believeif thereis atrack record
that the donor hasbeen acontributor for several years
and you havetheindividua’sfirst namefrom their cor-
respondence or check, then | think it is appropriate
that the first name be used. In this case it shows that
the organization is aware of that person as an indi-
vidual and it displaysyour particular interest inthem.




